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Painless SEO

We will begin in a few minutes…

http://SMARTcutGeek.com

Painless SEO

On Site Optimization

(Plus a bit more….)

http://SMARTcutGeek.com
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Painless SEO

• Context

• Myths

• Content vs Optimization

• Techniques (On Site)

• Tools

• Off Site Factors

• ROI

http://SMARTcutGeek.com

Context

• Search Engine Goals - Profits

• Goals of Consumers – Find Stuff

• Business Goal – Profits

• Google Algorithms

• Why Google?

• Techniques Change

• Costs (egad…)

• Google Dance, Google Slap, Google Sandbox

http://SMARTcutGeek.com
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Myths

• SEO a Rocket Science?

• Sprinting vs Marathon

• Site vs Pages

• Search Engine Capabilities

• Duplicate Content

• Fresh Content Wins

http://SMARTcutGeek.com

Must be SEO Optimized

http://SMARTcutGeek.com

• ReadWriteWeb

– "to succeed in the content business on the Web, 

you should pump hundreds of pages of content 

every day, preferably thousands." 

• TechCrunch

– "The rise of fast food content is upon us, and it's 

going to get ugly." 
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Must be SEO Optimized

http://SMARTcutGeek.com

Must be SEO Optimized?
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Must be SEO Optimized
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Must be SEO Optimized?

http://SMARTcutGeek.com



5/13/2010

6

Must be SEO Optimized?

http://SMARTcutGeek.com

Content vs Optimization

• Searchers are targeted buyers

• Google Heat Map

http://SMARTcutGeek.com
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Details

• Title

• Meta

• H1 and H2

• Alt Text for images

• Keyword in Post

• Keyword in domain, dirs, and post titles

• Internal Linking 

• Site Map

• Permalinks – caveat!

• Post Series/Landing Page

http://SMARTcutGeek.com

Tools

• Google Keyword Tool

• SEO Blogger for FireFox

• Keyword Ninja 

(http://SMARTcutGeek.com/keywords/)

• KeywordDiscovery.com

• SEO Quake

• Followeet.com ($2/month)

http://SMARTcutGeek.com
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Off Site Factors

• 23.87% – The general trust and authority 

from incoming links

• 22.33% – The number of links to a specific 

page on your site

• 20.26% – The anchor text of links from other 

sites

• What people say about you is more 

important than what you say about yourself. 

http://SMARTcutGeek.com

*Data compiled from surveys of 72 SEOs by SEOmoz

Off Site Factors

• Backlinks - PR3 and above

• PageRank not Page Rank

• Relevancy – 200 Factors by Google? 

• Video

• http://www.majesticseo.com/

• http://www.big-boards.com

http://SMARTcutGeek.com
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Conclusions

• Rules Change

• On Site vs Off Site

• Quick rankings – Flash in the Pan

• Design Based on User

• ROI is THE Key

– Money

– Time

– Results

http://SMARTcutGeek.com


